
Research output      January 2025 

 

Presented, published or accepted for publication in 2024 

 

Berndt, A.D. and Petzer, D.J. (2024) ‘Anti-consumption and brand avoidance in the airline industry’, in 

R.A. Rather (ed) Consumer brand relationships in tourism: an international perspective. Cham: 

Springer, pp. 541-564. 

 

Budhu, S.R. (2024) Cryptocurrencies: have organisations crossed the Rubicon of financial systems? 

[White paper]. Paulshof: Henley Business School Africa. 

 

Castellani, D., Lavoratori, K. and Van der Colff, F. (in press) ‘The evolution of FDI across the value chain 

– Johannesburg (South Africa)’, in C. Williams and M. Kaspar (eds) Foreign direct investment and cities: 

global case studies for theory and practice. 

 

Chetty, L.L. (2024) Advancing and embracing artificial intelligence (AI) in Africa [White paper]. 

Paulshof: Henley Business School Africa. 

 

Claassen, L., Bouwer, C., and De Villiers, V. (2024) The good, the bad, and the unexpected: the impact 

of high-tech immersive learning on students and business schools [White paper]. Paulshof: Henley 

Business School Africa. 

 

Cupido, Z. and Mia, R. (2024) Gift of the Givers: harnessing spiritual leadership to help build resilience 

[Case study]. Paulshof: Henley Business School Africa. 

 

De Villiers, V., Van der Colff, F. and Pillay S. (2024) Unlocking the potential of lower-level employees: a 

collaborative approach for upliftment and empowerment in South Africa’s FMCG retail sector. 

Research Report 2024/01. Johannesburg: W&R SETA and Henley Business School Africa. 

 

Henderson, C.M., Jr. (2024) Epistemic leadership – a unifying model of leadership: philosophy and 

application [White paper]. Paulshof: Henley Business School Africa. 

 

Haron, S. and Williams, C. (2024) Non-financial risk simplification: harnessing technology to support 

better business decision-making [White paper]. Paulshof: Henley Business School Africa. 



 

Maclean, D., Mbele, N., Phalane, M. and Van der Colff, F. (2024) Implications of South Africa’s National 

State Enterprises Bill. Paulshof: Henley Business School Africa and Knowledge Anchors. 

 

Maclean, D., Mbele, N., Phalane, M. and Van der Colff, F. (2024) South Africa’s National State 

Enterprises Bill: en route – where to? [White paper]. Paulshof: Henley Business School Africa and 

Knowledge Anchors. 

 

Marx, L. (2024) Data breaches: an encompassing predicament requiring a multidimensional solution 

[White paper]. Paulshof: Henley Business School Africa. 

 

Mazibuko, T. (2024) Recycling in Soweto: a mounting problem [White paper]. Paulshof: Henley 

Business School Africa. 

 

Morar, R. and Reddy, J. (2024) Churning sweet childhood memories into a successful business venture: 

the case of Roska Artisan Ice Cream [Case study]. Paulshof: Henley Business School Africa. 

 

Petzer, D.J. and Roberts-Lombard, M. (2024) ‘Revisiting the satisfaction-loyalty link in retail banking – 

an emerging market perspective’, Journal of Economic and Financial Sciences, 17(1), p. a925. Available 

at: https://doi.org/10.4102/jef.v17i1.925 (Accessed: 31 January 2025). 

 

Petzer, D.J. and Cunningham, C. (2024) ‘Beyond just handy and simple: continued intention towards 

using same-day delivery service grocery shopping apps’, paper presented at the 25th Annual Global 

Business and Technology Association (GBATA) Conference. Lisbon, Portugal, 9-12 July 2024. 

 

Pillay, N and Bick, G. (2024) Sumting Fresh: street food entrepreneur to restaurateur? [Case study]. 

Paulshof: Henley Business School Africa. 

 

Ramoriting, M. (2024) Work overload: middle managers’ fate in project-based businesses? [White 

paper]. Paulshof: Henley Business School Africa. 

 

Ristić, C. (2024) Building quality relationships and resilient teams: organisations’ secret weapon for 

weathering disruption? [White paper]. Paulshof: Henley Business School Africa. 

 



Roberts-Lombard, M. and Petzer, D.J. (2024) ‘Do you want my loyalty? Then understand what drives 

my trust – a conventional and Islamic banking perspective’, International Journal of Islamic and Middle 

Eastern Finance and Management, 17(3), pp. 532-551. Available at: https://doi.org/10.1108/IMEFM-

10-2023-0412 (Accessed: 31 January 2025). 

 

Seol, R.H.S. and Van Zyl, B. (2024) Timing matters: applying musicians’ insights to business [White 

paper]. Paulshof: Henley Business School Africa and Berklee Pro Music. 

 

Senatore, D. and Alexander, K. (2024) Women in leadership: the more things change, the more they 

stay the same [White paper]. Paulshof: Henley Business School Africa. 

 

Siakanya, T. (2024) Transformation in the media industry: admit, adapt, convert, and move forward 

[White paper]. Paulshof: Henley Business School Africa. 

 

Stiehler-Mulder, B. (2024) Doing business in the age of anger: towards indilectionism? [White paper]. 

Paulshof: Henley Business School Africa. 

 

Van Tonder, E., Petzer, D.J. and Fullerton, S. (2024) ‘Promoting proactive helping behaviour: the role 

of positive psychological capital and emotional self-control’, Journal of Consumer Marketing, 41(6), 

pp. 624-638. Available at: https://dx.doi.org/10.1108/JCM-06-2023-6104 (Accessed: 31 January 

2025). 

 

Van Tonder, E., Petzer, D.J. and Fullerton, S. (2024) ‘Helping other customers to avoid harmful brands: 

the role of idealism, attitude and cynicism’, South African Journal of Economic and Management 

Sciences, 27(1), p. a5746. Available at: https://doi.org/10.4102/sajems.v27i1.5746 (Accessed: 31 

January 2025). 

 

Van Tonder, E., Petzer, D.J. and Fullerton, S. (2024) ‘Selected psychological factors predicting customer 

citizenship behaviours: an environmentally friendly context’, South African Business Review, p. 15927. 

Available at: https://doi.org/10.25159/1998-8125/15927 (Accessed: 31 January 2025). 

 

Presented, published or accepted for publication in 2025 

Ablett, K. (2025) Unlocking retention success in South Africa’s software industry [White paper]. 

Paulshof: Henley Business School Africa. 



 

Khoza, M. (2025) Tshepo’s omnichannel pursuit: gracing the presence of global giants [White paper]. 

Paulshof: Henley Business School Africa. 

 

Roberts-Lombard, M. and Petzer, D.J. (2025) ‘You want my loyalty? Treat me fairly! A study of Islamic 

banking customers in South Africa’, Journal of Islamic Marketing, 16(2), pp. 627-650. Available at: 

https://doi.org/10.1108/JIMA-06-2023-0178 (Accessed: 31 January 2025). 

 

 


